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Statement of M ethodology

As part of a multi-methodology study, Robinson Research was commissioned by North Idaho College to
conduct a 400-sample telephone study with adults in households in North Idaho. The purpose of the study was
to evaluate the genera public’s attitudes and perceptions regarding NIC, to assist with NIC’'s Long Range
Visioning and Planning.

Four hundred surveys were conducted between September 21, 2011 and October 1, 2011.

No fewer than fifteen percent (15%) of the interviews were monitored in their entirety, and an additional ten
percent (10%) were called back by a supervisor for verification of key points of the data. Interim trial runs of
the data were cross-tabulated by the interviewer as a quality assurance procedure.

A 400-sample survey has amargin of error of +/- 4.89 percent, which means that, in theory, results have a
ninety-five percent (95%) chance of coming within +/- 4.89 percentage points of results that would have been
obtained if al households in the five northern Idaho counties had been interviewed.

Questions regarding this survey may be directed to:

William D. Robinson
Robinson Research
1206 N. Lincoln St., Suite 200
Spokane, Washington 99201
Phone: (509) 489-4361
Email: billr@robinson-research.com
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Detailed Observations

Q.1 What isthefirst college, university or technical school to cometo mind in the Inland Northwest?

A list of possible responses to this question was not read to respondents. Only one response was accepted.

Q.1 What Is The First College, University Or
Technical School To Come To Mind In The
Inland Northwest?
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Two-in-five (43%)
respondents mentioned
NIC asthefirst to cometo
mind.

Participants with a
Bachelor’ s degree or Post
Graduate education were
less likely than average to
mention NIC.

Respondents with a high
school diplomaor some
high school were more
likely than average to
mention NIC.

Benewah County
participants were less
likely than averageto
mention NIC.

Respondents in the 25 to 34 age group were more likely than average to mention NIC.

Participants with a reported household income of $75,001 to $100,000 were less likely than average to mention

NIC.
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Q.2

What otherscan you think of?

A list of possible responses to this question was not read to respondents. Multiple responses wer e accepted.
Responses from Q.1 have been added to the following graph.

Three-in-four (73%)
respondents
demonstrated unaided
awareness of NIC.
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Q.3 Haveyou ever heard of North Idaho College?

This question was asked of the 109 respondents who did not mention NIC in the previous two questions.
Responses from Q.1 and Q.2 have been added to the following graph.

Q.3 Have You Ever Heard Of
North Idaho College? reported no awareness of NIC.

One-in-twenty-five (4%) respondents

Participants aged 18 to 44 were

unaware of NIC.

OFirst to mind
B Unaided awareness

O Aided awareness

B No

Q.4 How would you describe North Idaho College to someone who was completely unfamiliar with

them?

This question was asked of the 383 respondents who reported awareness of NIC. Responses wer e recorded
verbatim and subsequently coded for ease of interpretation. The complete responses can be found under
separate cover and are recommended reading.

Three-in-ten (29%)
respondents described
NIC asagood or great
school.
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Q.4 How Would You Describe NIC To Someone
Who Was Completely Unfamiliar With Them?

(Asked of the 383 respondents who had heard of NIC)

Good/great school 29%
A community college 27%

Beautiful campus

Affordable

Small

Provide PTE courses

Satellite locations

Grreat RN program

Good reputation

Offer good education 3%
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Q.5 Overall, how would you rate NIC, using a one to five scale where oneis poor and fiveis excellent?

This question was asked of the 383 respondents who reported awareness of NIC.
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Q.5 Overall, How Would You Rate NIC?

(Asked of the 383 respondents who had heard of NIC)
38%

Mean 4.02

27%

5 - Excellent

Two-in-three (65%) respondents rated
NIC above the mid-point of the scale.

Participants who perceived
themselves as very familiar with NIC
were significantly more likely than
average to give a higher rating.

Respondents who perceived
themselves as not very familiar with
NIC were significantly more likely
than average to give alower rating.

Participants who perceived NIC as placing too much emphasis on Professional Technical Education were more

likely than average to give alower rating.

Respondents with a Bachelor’ s degree were more likely than average to give alower rating.

Participants in the $25,000 to $35,000 household income range were more likely than average to give a higher

rating.

Respondents in the $75,000 to $100,000 household income group were more likely than average to give alower

rating.
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Q.6 How familiar would you say you arewith NIC?

This question was asked of the 383 respondents who reported awareness of NIC.

Q.6 How Familiar Would You Mean 1.79

Two-in-three (66%) respondents Say You Are With NIC?
perceived themselves as (Asked of the 383 respondents who had heard of NIC)

somewhat or very familiar with 50% 44%
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40% |
250, -
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with education. (0) (1) familiar (3)
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Bonner County respondents were more likely than average to perceive themselves as being less familiar.

Participants in the $25,000 to $35,000 household income group were more likely than average to perceive
themselves as being less familiar with NIC.

Respondents with a reported household income of $100,000 or more were more likely than average to perceive
themselves as being more familiar.
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Q.7 Inthepast 12 months have you seen, heard or read any advertising for NIC?

This question was asked of the 383 respondents who reported awareness of NIC.

28%

67%

Q.7 In The Past 12 Months Have You Seen,

Heard Or Read Ally Advertising For NIC? Two-in-three (67%) respondents
(Asked of the 383 respondents who had heard of NIC) reported awareness of
4%

advertising for NIC in the
previous twelve months.

OYes
B No
O Don't know/Refused

Q.8 Wheredid you seeor hear thisadvertising?

This question was asked of the 258 respondents who reported awareness of advertising for NIC. A list of
possible responses to this question was not read to respondents. Multiple responses wer e accepted.

One-in-three (34%)

partl a pants reported (4sked of the 238 respondents who had experienced NIC advertising)

seeing the advertising in
the Coeur d’ Alene Press. The Coeur d'Alene Press

Television
Mail/catalogue
Flyers/brochures
Spokesman-Review
Radio

Magazine

The Daily Bee
Billboard

Q.8 Where Did You See Or Hear This

Advertising?

| 34%

| 24%

| 20%

1%
7%
6%
— 16%
— 14%

— 14%

0% 5% 10% 15% 20% 25% 30% 35% 40%

Robinson Research 8
Executive Summary Report - General Public

North Idaho College
September 2011



Q.9 What can you tell me about this advertising?

This question was asked of the 258 respondents who reported awareness of advertising for NIC. Responses
wer e recorded verbatim and subsequently coded for ease of interpretation. The complete responses can be

found under separate cover and are recommended reading.

Q.9 What Can You Tell Me About This
Advertising, What Was the Message?

(Asked of the 258 respoendenis who had experienced NIC advertising)

Come and visit us - 10%
Satellite campuses - 0%

General information - 8%

NIC is a greal school F 8%

g

0% 10% 20% 30% 40%
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Half (46%) of respondents
reported that the advertising
contained information about
classes offered by NIC.

One-in-five (19%) participants
were unable to recall anything
specific about the advertising

message.
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I will now read alist of statements, please let me know how well each describes NIC. Please use a scale of one
to five where one means does not describe at al and five means describes completely, if you are unfamiliar with
that area of the college please let me know and | will move to the next question. Thefirst oneis...

This question was asked of the 383 respondents who reported awareness of NIC. The following graph displays
the mean score for each tested descriptor.

Q.10-17 Please Let Me Know How Well The

Following Statement Describes NIC.
(Asked of the 383 respondents who had heard of NIC)

Has a nice looking campus | 450

Is affordable | 4.19

Provides good overall education | 4.17

Is a school you would want your | | 416
children to attend '

Provides good PTE | 4.13

Provides good academic education | 4.08
Receives favorable press coverage | 3.98
Has adequate parking | 2.67

1.00 1.50 2.00 2.50 3.00 3.50 4.00 4.50 5.00

Q.10 Hasadequate parking

This descriptor was ranked last of the eight tested, with a mean score of 2.67.

Boundary County respondents were more likely than average to give a higher rating.

Q.11 Hasanicelooking campus

This descriptor was ranked first among the eight tested, with a mean score of 4.50.

Participants who reported being very familiar with NIC were more likely than average to give a higher rating.

Shoshone County participants were more likely than average to give a higher rating.
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Q.12 Isaschool you would want your children to attend

This descriptor was ranked fourth of the eight tested, with a mean score 4.16.

Respondents with a Bachelor’ s Degree were more likely than average to give alower rating.
Q.13 Isaffordable

This descriptor was ranked second among the eight tested, with a mean score of 4.19.

Respondents who perceived themselves as very familiar with NIC were more likely than average to give a
higher rating.

Participants who perceived themselves as not very familiar with NIC were more likely than averageto give a
lower rating.

Respondents who reported not being exposed to advertising for NIC were more likely than average to givea
lower rating.

Participants in the 35 to 44 age group were more likely than average to give a higher rating.
Q.14 Providesgood overall education
This descriptor was ranked third of the eight tested, with a mean score of 4.17.

Respondents who perceived themselves as very familiar with NIC were more likely than average to give a
higher rating.

Participants with some college were more likely than average to give a higher rating.

Respondents with a Bachelor’ s Degree were more likely than average to give alower rating.

Participants in the $50,000 to $75,000 income group were more likely than average to give alower rating.
Q.15 Providesa good academic education

This descriptor was ranked sixth among the eight tested, with a mean score of 4.08.

Respondents who perceived themselves as very familiar with NIC were more likely than average to give a
higher rating.

Participants who perceived themselves as not very familiar with NIC were more likely than averageto give a
lower rating.

Respondents who were currently enrolled in a university, college or technical institute were significantly more
likely than average to give a higher rating.
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Respondents with a Bachelor’ s Degree were more likely than average to give alower rating.
Q.16 Providesa good professional and technical education
This descriptor was ranked fifth of the eight tested, with a mean score of 4.12.

Respondents who perceived themselves as very familiar with NIC were more likely than average to give a
higher rating.

Q.17 Receivesfavorable press coverage
This descriptor was ranked second to last among the eight tested, with a mean score of 3.98.

Respondents who reported not being exposed to advertising for NIC were more likely than average to givea
lower rating.

Participants in the 18 to 24 age group were more likely than average to give alower rating.
Respondents aged 65 and older were more likely than average to give a higher rating.
Q.18 What isyour primary sour ce of information about new developmentsat NIC?

This question was asked of the 383 respondents who reported awareness of NIC. A list of possible responses to
this question was not read to respondents. Only one response was accepted.

Q.18 What Is Your Primary Source Of One-in-three (32%)
Information About New Developments At NIC? respondents reported that the
(4Asked of the 383 respondents who had heard of NIC) Coeur d’ Alene Press was their

main source of information for

Coeur d'Alene Press 32% new developments at NIC.

Friends/family Participantsin the 18 to 24
age group were less likely
TV news than average to mention the
Coeur d’'Alene Press.
Students
Respondents with a reported
Faculty/staff household income of $15,000

or lesswere lesslikely than
average to mention the Coeur
d Alene Press.

Spokesman-Review

NIC website 1%

0% 5% 10% 15%  20% 25%  30%  35%
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Q.19 Do you think NIC offersenough community education programs, such as healthy living,

gardening and financial fitness classes?

This question was asked of the 383 respondents who reported awareness of NIC.

Half (50%) of respondents reported Community Education Programs?
that NIC offered enough community {(Asked of the 383 respondents wha had heard of NIC)
education programs.
Participants in Kootenai County were /<
significantly more likely than average
to respond in the affirmative. 43% OYes

50% mNo
Bonner, Shoshone and Benewah 0 Don't know/Refused
County respondents were less likely
than average to respond in the //
affirmative.

%

Q.19 Do You Think NIC Offers Enough

Respondents in the 18 to 24 age group were more likely than average to respond in the affirmative.

Q.20 NIC currently offers professional cour ses, such as nursing and welding, which prepare students
for the workfor ce and academic cour ses, such as history and English, which prepare studentsto
transfer to a 4-year university. Do you think NI C placestoo much emphasison professional
cour ses, too much emphasis on academic courses or that it'sabout right?

This question was asked of the 383 respondents who reported awareness of NIC.

Q.20 Do You Think NIC Places Too Much
Emphasis On PTE Courses, Too Much On
Academic Or That It's About Right?

(Asked of the 383 respondents who had heard of NIC)

2% 5%

O Too Pro/Tech

B Too transfer degree

O dbout right

B Don't know/Unfamiliar

69%
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One-in-fourteen (7%) respondents
perceived NIC as putting too much
emphasis on one subject area or the
other.

Responses spanned the tested subsets
quite evenly.
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Q.21 If you could give NIC one piece of advice what would it be?

This question was asked of the 383 respondents who reported awareness of NIC. Responses wer e recor ded

verbatim and subsequently coded for ease of inter pretation. The compl ete responses can be found under

separate cover and are recommended reading.

One-in-eight (13%)
respondents
mentioned improve
parking as advice
for NIC.

Two-in-five (37%)
were unable or
unwilling to give
any advice.

Robinson Research

Q.21 If You Could Give NIC One Piece
Of Advice What Would It Be?

(Asked of the 383 respondents who had heard of NIC)

Improve parking

Be affordable

Offer more classes

Focus on PTE

More advertising

More satellite campuses

Focus more on academic courses

Become 4-year university
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Respondent Profile

e The average participant reported 14.55 years of education
e Two percent of respondents reported being currently enrolled at NIC
e One percent of respondents reported being currently enrolled at Uofl
e One percent of respondents reported being currently enrolled at Lewis-Clark State College
e County Totals:
v 55% Kootenai County
v" 21% Bonner County
v' 9% Shoshone County

v’ 8% Benewah County
v' 7% Boundary County

The mean age was 57.5 (typical for asurvey of adultsin North Idaho)

The average reported household income was $49,800

Forty-nine percent of respondents were male (quotas were established)
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